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1. INTRODUCTION

1.1 Background

In Septenber 2014the Ministry of Energy and Mineral Developmentganizeda national
campaign everknown asEnergy Weelk014 This is an annual event aimed at increasing the
levels of awarenesamong theublic on the availablesustainableenergytechnologieghis is
achieved through an Exhibitioigustainable Energy Forynpress conferenceswareness

materialsand promotional campaign for example rehdws

Over time, the energy week hbscome a platform for public authorities, energy agencies,

private companies and civil societyganisatone ngaged i n Ugandads En
dialogue and exchange ideas dmudd discussions on pertinergsues related to energy. This

week has proved to be an opportunity for entities to sell and market energy products and
services] t ai ms at meeting the strategic objecti

energy for social and economic developmiard sustainable manner.

The theme for this Susanable ProdactienragdyUtilivatom lof wa s
Energy for Ugandads Prosperity

Energy Week2014 took place from 8to13" September2014with a number of activities
including, the exhibition, press conference, family day and road duageeld in Kampala at

Forest Mall Parking lot, Lugogd.here was also a sustainable energy forum 2014 héta at

Imperial Royale Hotel Kampala.



1.2 Theme of Energy Week2014
The theme for Energy WeekR014 was ASUSTAINABLE PRODUCTION AND

UTI LI ZATI ON OF ENERGY FOR UGANDAOGS PROSPERI T

1.3 Purpose of Energy Week2014
The aim of Energy Week014 was to facilitate the exchange of ideas and discussions on

pertinent energyelated issuethrough furthering the increased awareness creation among the
public on proven available sustainable energy technologigite simultaneously meeting the
strategic objectives of Governmerdscommitment of providing energy for social and

economic development in a sustainable manner.

1.4 Objectives
The specific objectives included;

1 To increase awareness to the public in various aspects of sustainable use of energy ,
curent and future energy technologies and

towards energy usage.

1 Support the private sector in promoting and marketing energy efficient and renewable
energy technologies, such as compact fluorescent lamps (CFLs)priediallasts,
efficient motors, improved wood and charcoal cooking stoves, electric cookers, solar
water heaters, solar powered devices, and other domestic appliances;

1 To achieve more efficient and coordinated actions of government, private sector and
civil society towards increasing sustainable energy use for the development of the
country.

1 To promote a platform for engaging stakeholders and establishing dialogues on the
many challenging aspects of energy policy options.

1 To promote the sale and utiltg&an of renewable energy and energy efficient
technologies this will in turn support the private sector in the promotion of their

products.
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1.5 Support and Organization of Energy Week2014
A major strength ofEnergy Week2014 was the number of partnesrganzations and

companies who were involved, from tbheginningof the event rightto its completion A
significant portion ofeventresources were funded by partreganizations reducing the
burden orthe Ministry of Energy and Mineral Development budgehe official partners of

EnergyWeek were:

GIZ (PREEEP)

World Wide Fund (WWF)

ESKOM

Electricity Regulatory Authority (ERA)
Rural Electrification Agency (REA)
UMEME

Ligomarc Advocates

Exhibitors of Energy WeeR014Energy Exhibition

= =4 4 A4 -4 A A -2

The Energy WeeR014was organized by the Energy Efficiency Division of the Ministry of

Energy and Mineral Development supported by other divisions and GIZ
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2. MEDIA ADVERTISING AND CAMPAIGNS

Various awareness activities were organised Hgy Klinistry to support the weelSeveral
Media adverts were conducted to build awareness among the public about the week, these
included;
i) Newspaper adverts and articles. Adverts and announcements were pldteiew
Vision, Daily Monitor, East African, ObserveRed peppeand Bukeddeo informthe
public about the EW2014
i) Radio advertsRadio talk showsind DJ mentiong/ere organized on various stations.
To promote the Energy Week, radio talkows were held ofRadio Simba, Radio
One, K FM, Capital FM, Radi@/est, UBC Radio, Dembe FNbtar FM, Beat FM.
iii) TV adverts were organised on WBS TV, UBC TV, Record TV and Top TV.
iv) T-Shirtscarrying the logo and the theme of the energy week were also printed and one
T-Shirt was given to each exhibitor and to Ministry Officers.
v) Road shows were caed out insome areas dampala.
vi) Stretch banners were also hung around the city in the suburbs of Ntinda, Busega,
Kawempe, Mulago and Zana, to mention but a few.
vii) The Energy Week 2014 News coveragganized to inform th@ublic morewas as

follows, seeTable 1 below

Energy Efficiency Week 2014 Report Paget



Tablel: Energy Week 2014 News coverage

Media House Date Content of Report Language Length
English 8% 10 pm, 3
UBC TV 31.08.2014 | Energy Week 2014 mins
he New Vision 08.09.2011 | Energy Week &3 September 2014 English | Full page
The New Vision 9.09.2014 Government pushes for efficient energy L English 1/4 page
: . A sustainable Energy Mix will transforr :
The Daily Monitor 9.09.2014 Uganda’s economy English full page
The New Vision 9.09.2014 A sustallnable Energylix will transform English full page
Uganda's economy
Keeping the Charcoal cycle alive
Electricity: Where are we on the pow
grid, Renewable Energy Policy institute
Saving power in the household
The New Vision 11.09.2014 | UNDP supports Universal Accesgo English | 6 pages
modern and affordable Energy to Achie
Sustainable Development
Tree cutting for firewood deplete
Uganda's forest reserves, 90,000 hect
per annum
Tree cutting for firewood deplete
The Daily Monitor 11.09.2014 | Uganda's foresteserves, 90,000 hectar English Full page
per annum
SNV promoting clean energy solutions English 1/2 page
The New Vision 11.09.2014
Make the most from the sun English 1/2 page
Davis and Shirtliff Solar advert English 1/4 page
The New Vision 11.09.2014 | SNV improved cook stove adveREA English 1/4 page
Energy Week advert English 1/4 page
The East African 15 Engineering as a business is viable English 1/2 page
19.09.2014
Fast African Busines| 15 - :
Neek 21.09.2014 Uganda rural power edges up English 1/4 page
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http://www.busiweek.com/11/news/uganda/1126-how-a-rural-ugandan-town-got-power

Liguefied Petroleum Gas (LPG), 4

rhe Daily Monitor 12.09.2014 | alternative energy source in Uganda English Full page
- Liquefied Petroleum Gas (LPG), @ ,
rhe New Vision 12.09.2014 | alternative energy source in Uganda English Full page
UNDP supports Universal Access
12- modern and affordable Energy to Achie English 5 Pages
The Observer 14.09.2014 | Sustainable Development
The New Vision 11.09.2014 English | 1/4 page
V9. UETCL Energy Week advert 9 pag
. . Towards Universal Energy Access .
The Daily Monitor 10.09.2011 | Uganda English Full page
Tekinologiyawamasanyalazinnamandaag
olebwa mu kasasirg Luganda | Full page
Bukedde 26.08.2011 | nesiggirirekekerezzaamanda
23-29 -
The East African Sept.2014 MEMD Energy Week Advert English 172 page
The New Visi I i
€ New vision 12.09.2012 | Events: Energy Exhibition 2014 English | 1/4 page
The New Vision 12.09.2014 Uggn_da Promoting Energy Efficien English Full page
Initiative
Energy Consumption: Government sho ,
The New Vision 18.09.2014 | lead by example English 1/4 page
8 -13.09 Luganda
Bukedde TV 2014 Energy Week 2014 advert 9 N/A
10 - English
NTV 13.09.2014 | Family Day Advert 9 N/A
R 23.08 - Energy Week 2014 adve(R2 days, @3 Luganda
CBS 13.09.2014 | mentions) N/A
23.08 - | Energy Week 2014 adve(B2 days, @3 Luganda
Radio Simba 13.09.2014 | mentions) 9 N/A
23.08 - | Energy Week 2014 adve(B2 days, @3 Enalish
Radio One 13.09.2014 | mentions) 9 N/A
23.08 - | Energy Week 2014 adve(P2 days, @3 Endlish
Capital Fm 13.09.2014 | mentions) 9 N/A
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3. ACTIVITIES DURING ENERGY WEEK 2014

3.1Energy Week2014Press Conference

In preparation of the Energiyeek 2014, the Energy We&kCommunications subcommittee
organized a Press Conference at the Uganda Media Centre. The Conference took place on 5
September 2014. The event was presided ovethbyMinister Hon. Eng. Irene Muloni.

Ag/ Commi ssi oner ERD Mr . James Baanabe, t he
team, Mr.BukenyaMatovu, CommunicatiorSoordinator i GIZ PREEEP, Ms.Rosette

Komuhangj and other officials from the Mistry, attended

The Minister informed the press abotetupcoming Energy Week, and its objectives, which
included creation of awareness on energy amongtiwic on benefits associated with the

use of energy efficient and renewable energy technologies and assisting consumers in making
informed decisions whal purchasing energy efficient appliances.

A number of media houses were represented at the press conference and these included the
New Vision, the Daily Monitor, Radio One, Akaboozi, KFM, Red Pepper, and Top TV
[Topradio. Journalists from these houses weakéted to attend the launch of Energy Week

2014.

Figure 1 : The Ministry of Energy and Mineral Development, Miniskgyn. Eng Irene Muloni
addressing the media at the EW 2014 Press brief
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3.2Launch of Energy Week2014and Energy Exhibition

3.2.1lIntroduction
The week was launched on Tuesd&yS&ptember 2014 by Hon. Eng. Irene Muloni, Minister

of Energy and Mineral Development. The launch event took place at the Forest Mall Lugogo
Parking Lot, and was preceded by a bewimarch from Amber House to the Launch venue.
The event started at 11:(0m and was open to invited guests, ministry staff, press and
members of the general public. Entertainment at the event was provided by the Ndere Troup
who performed traditional African dances during the interludes.

Prominent among those preseat the lanch ceremony werehé Minister of Energy and
Mineral Development, the German Ambassador to Uganda, H. E BérstofBlomeyer, the

Under Secretary, Mr. Ronald Ssegawa and other dignitaries.

In her ley note speech, Hon. Eng. Irene Muloni informed als@né about the status of the
Energy Sector and the significance of Energy Week. She also informed them about the
planned activities there in such as the Sustainable Energy Forum. The Minister concluded by
officially launching the Week and the Exhibitiones.

Among the Media houses present at the launch were The New Vision, Red Pepper, Radio
Simba, Radio One, K FM, Capital FM, Radiest, UBC Radio, Dembe FM, Star FM, Beat
FM, WBS TV, UBC TV, Record TV, Chimp Reports and Top TV, to mention but a few.

3.3 Energy Exhibition

3.3.1Introduction
Energy Week 2014 exhibition was one of the activities of the Energy Week 2014. It was the

10" exhibition and was held at the Forasall parking lot in Lugogrom Monday 08 to
Saturday 18 September 2014. The Energy week 2014 Exhibition targeted various energy
players and consumers with the following key objectives:

1 Provision of a platform for Companies, Institutions and Agencies in the Energy sector

to promote their activities, productsdaservices.
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1 Creation of awareness in the general public on the benefits associated with the use of
energy efficient and renewable energy technologies, hence making it easier for them to
make informed decisions while purchasing equipment.

1 Support the privie sector in promoting and marketing energy efficient and renewable
energy technologies, such as compact fluorescent lamps (CFLs), electronic ballasts,
efficient motors, improved wood and charcoal cooking stoves, electric cookers, solar
water heaters, salpowered devices, and other domestic appliances;

The main goal of the exhibition was to further the increased awareness creation among the
general public on the proven available energy efficient technologies. It also aimed at
informing the exhibitors angeneral public that energy efficient technologies are not only
limited to equipment and appliances that consume electricity, but also include charcoal stoves,
institutional stoves which use firewood, improved baking ovens, solar water heaters and solar

PV/ lights, among others.

The energy week 2014 exhibition was climaxed by the Family day held dSd@ember
2014, the last day of the exhibition

The success of the exhibition was measured based on the number of exlibitasisjtors or

consumersThefollowing indicators weraised to measure the impact of the event:

3.3.2Immediate Indicators
1 Number of exhibitors at the energy efficiency exhibition

1 Products exhibited
1 Number of people attending the exhibition.
1

Response received from Print, Prédgadio, and TV Campaigns

3.3.3Exhibition Support
The Energy Week 2014 Exhibition was funded by the exhibitors and the government of

Uganda in cooperation with GIZ PREEEP. Additional support also came from ESKOM,
WWEF, UMEME, ERA, REA and Ligomarc advocate
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3.3.4Exhibition at the Lugogo Forest Mall Parking Lot
As part of the Energy Weeko6s activities, the

companies in the energy secttisplayedtheir products and services. The purpose was to
create awareness amongst the public on efficient utilization of energy and to promote
renewable energy technologies. The exhibition took place aFdnest Mall parkingin
Lugogo from the 08to 13" Septenber 2014.

The exhibition started with exhibitors setting up of their products in their respective tents
from 8:00 a.m. to 12:00 noon (on'0&eptember 2014). Ministry Officials were present to
guide the exhibitors and to facilitate the setting up egercVisitors started cominigp at
around 10:00 a.m.

SeventyFour companies and institutions in the E
exhibition. Energy technologies exhibited ranged from LPG, Solar products, Energy Efficient
lighting, and biomass technologies. Representatives from the academia, like the Centre for

Research in Energy and Energy Conservation (CREEC) also participated in the exhibition.

Table2: List of Exhibitors

Entity Number
Solar Companies 22
BiomassCompanies 24
Energy Efficiency 8

LPG 6
Organizations 3
Financial Institutions 3
Agencies and Utilities 8

Total 74

Government and other key stakeholder institutions which included MEMIEME, ERA,
REA, UETCL, UECCC and Eskom also participatecthe exhibition. The GIZ PREEEP
campaign also displayed technologies on energy efficiency and climate change and this drew

a lot of interest from the public.
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At the launch of the Energy Week 2014 Exhibition, Khaister addressed the participaiis.
heraddress, the Minister reminded theblic that it is within the Government Policy to meet

the energy needs of Ugandads popul ation fo
environmentally sustainable manner. She highlighted that the Energy Week 2014 4@ th

that theMinistry had organized to date.

Since the exhibition attracts agencies, organization, utility companies and dealers in
sustainable energy technologies, the Minister further urged all exhibitors to use the Energy

week opportunity talemonstrate their services to the public.

She further emphasized that the energy week 2014 was organized fpulilheto be
sensitized on benefits of using efficient energy technologies and is an opportunity to access,

and even purchase quality produiand services.

Figure 2: The Minister Hon. Eng Irene Muloni launching the Energy Week and Exhibition, 2014

She further emphasized that the energy week 2014 was organized for the public to be sensitized
on benefits of usingfficient energy technologies and is an opportunity to access, and even
purchase quality products and services.
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She highlighted that the improved cook stoves, solar products such as solar lanterns, and LPG
products that were exhibited not only reducergy bills but also help to reduce on our health

ri sks as well as conserving the environment.
Stovei Bet t er Cooki ngo. Th e-qublity atoves avd 2aphasizesithernked f 0 r
for energy efficiencyin cooking where a lot of waste occurs when inefficient cooking devices

are used. She stated that the theme for the Energy Week 20fi8wssainable production and

utilization of energy for Ugandads prosperity

Figure 3: The Efficient Cooking Stove brand that was launched at the Energy Exhibition 2014

Hon. Muloni gave the following examples on how we can collectively make a big difference
through saving energy, using and adopting renewable energy and other clean ggefisalth
as LPG

Energy Efficiency Week 2014 Report Pagel?



3.3.5Exhibition Evaluation and Assessment
Exhibitor evaluation was done to identify and understand their perspective for this energy

week.The pie chart below, figure 4, shows the percentage of entities that participated in the
EnergyWeek Exhibition.

m Solar Companies

m Biomass
Companies

m Energy Efficiency| Figure 4: Entities that participated in the
Energy Week Exhibition.

mLPG

® Financial
Institutions

m Agencies and
Utilities

The average response rate of the exhibition evaluation was about 39.2%. The response rate

can be broken down as shown in table 3 below:

Table 3: Response rate of exhibitors

CATEGORY OF EXHIBITORS | Number of| Number of| Response
Companies Companies thal Rate (%)
that responded(Filled in
participated the evaluation forms)

Biomass Technology 24 8 33.33

Energy Efficiencyand Lighting 8 2 25

Solar Energy 22 10 45.45

Agencies and Utility Companies| 8 3 37.5

LPG Products 6 2 33.33

Organizations 3 1 33.33

Financial Institutions 3 2 66.67

AVERAGE  39.23

Observation made show that very few exhibitors were abtistdose the number of sales

registered.
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Exhibitor Assessment:

1. Biomass briquettes and stoves.

24 Companies and Organisations which specialize in Briquette making and stoves were
present at the exhibition with a main objective of promoting and selling their energy efficient
technology. Visitors were introduced to different skills of briquette malingwn to
household and institutional fuel made by compacting biomass waste.

Improved cook stoves which are designed to improve combustion efficiency by consuming
less fuel were also introduced to the visitors. It was noted that there are differentftypes

improved cook stoves such as the gasifier (wisdom cook stoves) etc.

Figure 5: From Left, some of the improved cooke stoves that were exhibited. Raht:Eng Irene
Muloni receiving an improved cook stove fr@fZ countrydirector, Dr. AxelKlaphaket the Energy
Exhibition 2014

Out of the 24 biomass companies that participated in the exhibition, 11 companies were
assessed. They receive@34 visitors who were interested in this technology and sold over

203 cooking stoveand 760Kgs of briquettes were siloling the Energy week. These values

show that more sales and people were interes

Energy weekKrefer to Energy Week report 2013)
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2. Solar Companies

22Companies an@rganisations that focus on the use of solar cells to convert solar directly
into energy for consumption were present during the Energy week.

77 products were sold from four respondent solar companies. 3066 people visited 12 of the
solar companies that wepresent in the exhibition. Most of these companies were satisfied
with the turn up and are confident that they educttenl visitors well enough for them to

make more sales of their products in the near future.

Majority of the solar items displayedtae exhibition were Pico solar solutions, that is,
Awongo from Total Uganda, Dlight from Mkopa, sunlight from Small Solar Solutions, Fenix
international displayed the MTN Ready Set, Solar Now displayed their solar kits and Bboxx.

Flgure6 Some of the Solar exhibition stalls at the Energy Exhlbltlon 2014

3. Liquefied Petroleum Gas (LPG)

Companies with the aim of advancing the use of LPG as a cooking energy through awareness
creating and providing support to first time buyers wemesent at the Energy week. The

main target of the LPG companies is to achieve a 20% uptake of LPG in Uganda by the year
2020 from the current 1.5%.

d Figure 7: Some of the LPG exhibition stalls at the
1 Energy Exhibition 2014

S s A s Ty ﬂmd'ﬂ“d&. 3
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4. Financial Institutions

Financial Institutions were present during the Energy week with a sole purpose of providing
financi al ai d. Energy Efficiency and Renewab

for smart, sustainable and inclusive growth.

5. Eneagy Efficiency and Lighting, Agencies and Ultilities and Organizations have been

discussed in thEnergy Exhibition 2014 Report.

Figure 8: The Minister, Hon. Eng.
Irene Muloni and the
Commissioner ERD, Mr Baanabe
James viewing an energy
Management tool at the Energy
Exhibition 2014.

3.3.6Major Outcomes of the Exhibition

1 A continued provision of an enabling platform for awareness creation among general
public on energy efficient technologies, energy saving habits, altegnativ u e | s et c
where thousands of awareness material was disseminated;

1 Connecting of Ministry to Energy companies involved in trading of sustainable energy
and energy efficient technologies

1 Exchange of knowledge between exhibitors, general public and t@yulaodies, on
existing and proven technology: Over 1%98dividuals that participated in the
exhibition confirmed to have benefited from their fellow exhibitors through the
sharing of information
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3.3.7Key Issues Raise@bout the exhibition
Atthe Minig ry of Energy tent wa ndivaduale who ivisitedrthes b o o

tentswho signed the book, 199 of them (83%) appreciated the work done by the Ministry of
Energy and Mineral Development. They further commented that the event was well
organized, very impressive and resourceful in terms of awareness. The participants
appreciagd the technologies at the exhibition, the knowledge and tips given to them regarding

reducing their electricity bills.
However, they recommended the following:

i) Improvement on advertising the week should be made by making announcements in
churches, mosquesd other worship places.

i) Exhibition should be extended to Rural Areas for further awareness.

iii) Proper information and contacts for the experts in those different renewable
technologies should be provided next time.

iv) Ministry should have a sales center f@r@ine Technologies.

v) The specific request on how biogas is installed was made by Baingana Julius.

vi) Other key issues raised by the exhibitors and visitors included:

vii) Poor organization of the Ministry tent: The Ministry tent lacked enough exhibition
materialand setup was poorly done.

viii) Non coordinated communication from organizers: The dates for EMéegk and
Exhibition were confused. It was stressed that all channels of communication (phone
calls, emails and the media should be highly considered)

ix) Poor layotand organization: The layout for the exhibition was not fully planned for.
By the exhibition day, no exhibitors new his/her location. This led to exhibitors
fighting for space and inequalities in space allocation.

x) Unplanned services to exhibitors: Themas no plan for meals and refreshment
services for the exhibitors, and services for electricity and water were not well
planned. Additionally, the incentives such asshirts were not enough and the
rationale for distribution was not well stipulated.

xi) Lack of continuity during the rest of the year: Some exhibitors and visitors suggested

that the energy week could be done twice or thrice a year.
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xii) It was noted that Industrial energy efficiency promotion was lacking and there was no
material or technology fronany company of organization for promoting industrial

energy efficiency.

3.3.8Conclusion and Way Forward
The exhibition was a successful event as exhibitors responded despite the issues raised, and in

the face of exhibitors and Ministry at large, the @veas proved to provide an appropriate,
though limited, platform for sensitizing the public on efficient utilization of energy as well as
promoting the available sustainable energy technologies. Additionally, it is in this event that
the general public getthe opportunity to interact directly with the key players in the energy
sector, such as utility companies, regulatory bodies, energy service companies, technology

developers as well as the various energy advocacy networks and associations.

Based on whatranspired during the exhibition, the event requires a strong support in terms of
finances, infrastructure and capacity building to further expand its activities for continuity of
interaction with the stakeholders. We believe that technology developneithprovement,

and consumer enquiry does not stop at the close exhibition but however should be continuous.

Exhibition is just to display what is available.
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3.4Family day
With the aim of increasing awareness of energy efficiency and renewable embrgylagies

amongst children, the Family day was created as part of the energy week exhibition. It was
conducted for children between 5 and 12 years of age to sensitize them about the same issues
and ensure that the young generation can grow up with uadénsyy and knowledge of
energy efficiency and renewable energy. Targeting 200 children, the family day subcommittee
utilized A5 and A3 fliers and posters, advertised in New vision and Monitor dailies to invite

the children.

The day was successfully comtied on Saturday, f'3September 2014 at the exhibition venue
in Lugogo, Forest Mall. The event was embraced by the popular Esezaomuto as the chief

entertaier, McMr.Abdallah and a clown.dbow are key outcomes of the day;

1 Over 200 children attended theydand enjoyed various activities for example face
painting, a painting tutor, bouncing castles and a trampoline.
1 Free items were given out namely; 25 energy cooking stoves, 30 CFL 8Qht&D
bulbs andLO0 T-shirts.
Children were taught how to constractocket stove.
The children with their parents were moved around to see renewable energy

technologies and issued with energy tips.

Figure 10: Kids at the Family day, Energy
Family day, Energy Exhibition 2014 Exhibition 2014
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3.5 Sustainable Energy Forum

3.5.1Summary:
The Sustainale Energy Forum was held on1@eptember 2014 at the Imperial Royale Hotel

Kampala. The forum was focusing on the Sustainable Energy for All Initiative. Over 80
participants from across the sector attended and these came from; Government Ministries and
sector agencies, Development pars) District CAOs and Planners, Private companies and
the Media.

3.5.20bjectives of the Forum
i) To present the progress that has been don

i) To sensitize stakeholders about the role of different players towards extieiety of
the goals of SE4AII.

iii) To provide a platform for stakeholders and policy makers to discuss on how best to
achieve and accelerate the efforts of SE4AIl in Uganda.

iv) To gain the key stakeholdersoé6 insidghts an
SE4ALL projects document.

3.5.3Programme of the day
The forum had two sessions; morning and afternoon. The Minister of Energy and Mineral

Development Hon. Eng. Irene Muloni, opened the forum at 9.30am upon delivering the
keynot e adAdcrhe sesvitnigt ISeudsstdéi nabl eThE wasprgcgdedcor Al
by speeches from The Head of the European Union Delegation to Uganda, Ambassador
Kristian Schmidt and The UNDP Resident Coordinator AhunnaEziakonwa respectively. The

EU and UNDP are key fumtly partners for the SE4ALL Initiative and they both committed

their support to this Initiative in Uganda.

The morning plenary session foedson thefirst SE4ALL Objective; Ensuring Universal
Access to Modern Energy Services. The discussants preseneedt 1 nst i tuti onds
this achieving this objective, the challenges and how they may be addressed by 2030. Eng.

Paul Mubiru, Director MEMD, chaired this sesswith the following were the discussants;
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1 Federico Fische, SE4ALL TAPresentation othe Technical Guidance for the SE4ALL
Objectives/ Expectations.

1 Eng. Henry Bidasalalgaga, Ag. Commissioner, Electric Poweincreasing generation
capacity

1 Sam Zimbe, General Manager, UMENIEEXpanding the Distribution network aiding the
rate of Accesso Electricity.
Willy Kiryahika, Deputy MD UETCLi Expanding the Transmission network
MedardMuganzi, Manager ERT, Rural Electrification Agency (REA)Output Based
Aid (OBA) and Rural Electrification Strategy and Plan (RESP) to Achieve Access to

ModernEnergy services.

Figure 11:Eng. Paul Mubiru, Director MEMD an#ion. Eng Irene Muloni at the Sustainable Energy
forum, Energy Week 2014

The afternoon plenary session discussed the &BéALL Objectives; Doubling the share of
renewable energy in the global mix and Doubling the rate of improvement in energy
efficiency, The discussants presented t heir
respective objectives, the challenges aod they may be addressed by 2030. This session

was chaired by Eng. Moses Murengezi, Advisor to the Permanent SedrédtiylD with

the following were the discussants
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